
Jewellery market of Ukraine 

Ukraine is the largest state in Europe with a strong economic, scientific and technical base and has 

great potential for development. 

Jewellery market is considered by the marketing experts to be one of the most stable and 

promising today. Manufacturers, focused on export, are constantly exploring new trends in design, 

because they must take into account the wishes of the population of the country in which their 

pieces of jewellery will be sold. Today, about 10% of the jewellery, made in Ukraine, is exported. 

The amount of jewellery import on the Ukrainian market is more than 20%. 

The last 2 years have made a number of changes to the jewellery industry of Ukraine – nowadays 

more than 470 enterprises manufacture jewellery in the country and over 1 thousand companies 

have the right to sell it. However, there was a rearrangement of players on the market – leading 

brands strengthened their positions even more, and smaller enterprises changed the range of 

products: massive gold pieces of jewellery to delicate and fine ones; gold to silver or expensive 

brand bijouterie. 

On the other hand, many local family companies or individual jewellers have appeared in Ukraine. 

They bring a fresh look and non-standard solutions to jewellery industry. They are such brands as: 

Kochut. Handcrafted Jewelry, Dari Jewelry, Lena Yastreb, Samokish Jewelry, Denis Music, Agana 

Jewelry, Velar, etc. They have won not only the hearts of Ukrainian connoisseurs of jewellery, but 

also of foreign countries. Their products are bought abroad via the Internet, they participate in 

international exhibitions and receive only positive feedback. The Ukrainian jewellery brand Kochut 

started selling its jewellery in England, Austria, German in an offline stores. This is a family 

jewellery brand, which was founded by three brothers Yurii, Roman and Ihor Kochut from 

Uzhgorod. 

In 2019, jewellery manufacturers used more than 8 tons of gold and about 18 tons of silver in their 

products. Silver pieces of jewellery, often of unusual shape or with non-standard inserts such as: 

rough stones, rubber, ceramics and wood, are gaining popularity. 

Players of the jewellery market are unanimous: buyers become more informed. The relevance of 

design, the quality of metal, and the quality of stones are assessed now. Formerly, the buyers 

were interested, first of all, in the quality of products but today they are interested in novelties. 

The buyer has definitely started to follow trends of the world jewellery fashion more. 

Combinability, multipurposeness, quality and stylish presentation of jewellery, which you can 

change every day, renew every season and not wait for festive occasions, come to the fore. Buyers 

are becoming more demanding and exquisite. Ukrainian companies are getting more and more 

requests for creation of personal jewellery or changing of some elements in the existing item. 

Today, jewellery is considered rather as one of the ways to express yourself and your style. Buyers 

are waiting for unusual solutions. 

Jewellery market of Ukraine is developing, and people feel more comfortable about bright, daring 

models. The interest in stones is growing. Bright inserts, made of natural, semiprecious and 

artificial stones are used in pieces of jewellery. 



Last years showed that sales of precious jewellery were growing, as evidenced by the appearance 

of more new foreign players on the market. There was the opening of four shops at a time of one 

of the leading jewellery brands from Spain, Tous, and the boutique of the Danish brand Trollbeads 

in Kyiv. However, not all brands enter the Ukrainian market with separate boutiques from the very 

beginning, a lot of jewellery brands are presented by well-known Ukrainian jewellery companies in 

their stores. It proves once again the fact that the Ukrainian jewellery market is open for 

cooperation and eagerly accepts all new jewellery collections. 

Ukrainian jewellers, in their turn, actively explore the markets of precious jewellery not only in 

neighbouring European countries, but also in far Asia. Of course, the main expansion of Ukrainian 

products is aimed at Poland, where there are already a number of brands from our country. But it 

is already the third year that our jewellery companies are represented in India as well, by the way, 

this is a large market that is rapidly growing nowadays, being ahead of other countries. 

As at December 1, 2019, jewellery export volume amounted to 501.3 thousand grams and $ 1.5 

million in terms of value in the period from January to November 2019. Export volume being 

considered, the top importers of Ukrainian jewellery were: Poland, Russia and Germany. As for the 

value terms, the leaders were: Poland, Germany and Switzerland. 

The Ukrainian jewellery market is developing dynamically, the competition is growing, and 

consumers are becoming more demanding. More and more attention is paid to the quality and 

competitiveness of products, new technological processes are appearing. Ukrainian jewellers 

started to pay more attention to sales and marketing strategies, as the competition grew. 

Speaking about the ideal place for presenting own products or launching a new brand or trade 

mark into the jewellery market of Ukraine, the only worthy place where a master can come into 

the spotlight is the exhibition. Participation in international jewellery exhibitions means gaining 

new experience, establishing business contacts and growing professionally. 

Such events are very important for market participants too – specialized seminars, meetings, 

presentations are planned here. The international jewellery exhibition is significant for potential 

buyers as well, because it is the only platform where the best Ukrainian and foreign jewellers and 

designers present their latest developments in the jewellery industry. 

The goal of the exhibition is to popularize jewellery business, to develop jewellery industry, to 

reveal talented capable specialists and masters. And the largest international jewellery exhibition 

of the country – Jeweller Expo Ukraine – not only deals with these tasks well, but is also an 

effective platform for the promotion of new trade marks to Ukrainian jewellery market. 

Experience shows that despite any difficulties, jewellery companies are not going to leave the 

market, but develop, sometimes changing the focus or segment. Nowadays new jewellery brands 

are appearing on the Ukrainian jewellery market, and foreign countries are showing increasing 

interest in doing business in Ukraine. 


